
WHAT THE HIGHEST CONVERTING 
WEBSITES DO DIFFERENTLY

Saturday, February 1, 14



VP of Real Estate Solutions
Copyblogger Media/AgentPress

Online Marketing Manager
Diverse Solutions

Designer/Coach
Real Estate Tomato
Freelance
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THEY DON’T SELL, THEY TEACH

Real Estate 101
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THEY GROW THEIR EMAIL LIST 
EARLY AND OFTEN

Real Estate 101
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THEY CAPTURE INTEREST BY HAVING 
SOMETHING TO OFFER

Real Estate 101
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Making An Offer

1. Make an offer
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Making An Offer

1. Make an offer

2. Provide information to help 
people accept your offer 
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Making An Offer

1. Make an offer

2. Provide information to help 
people accept your offer 

3. Provide an easy means of 
responding to your offer
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Real Estate 101

Saturday, February 1, 14



Real Estate 101

Saturday, February 1, 14



Real Estate 101

Saturday, February 1, 14



Real Estate 101

Saturday, February 1, 14



Real Estate 101

Saturday, February 1, 14



Real Estate 101

Saturday, February 1, 14



Real Estate 101

Saturday, February 1, 14



Real Estate 101

Saturday, February 1, 14



THEY’RE THOUGHTFULLY 
DESIGNED TO CONVERT

Real Estate 101
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DON’T MAKE ME THINK by STEVE KRUG

Real Estate 101
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DON’T MAKE ME THINK by STEVE KRUG

Real Estate 101

Image Credit: http://www.sensible.com/dmmt.html
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Real Estate 101
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THEY MAKE SEARCHING FOR HOMES 
EFFORTLESS

Real Estate 101
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THEY MAKE SEARCHING FOR HOMES 
EFFORTLESS
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THEY MAKE SEARCHING FOR HOMES 
EFFORTLESS
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THEY USE LANDING PAGES TO CONVERT

Real Estate 101
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3 TYPES OF LANDING PAGES

Real Estate 101
1. What’s My Home Worth
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3 TYPES OF LANDING PAGES

Real Estate 101
1. What’s My Home Worth

2. How’s the Market
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3 TYPES OF LANDING PAGES

Real Estate 101
1. What’s My Home Worth

2. How’s the Market

2. Community Pages (with IDX)
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Real Estate 101
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THEY USE LANDING PAGES TO CONVERT

Real Estate 101
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THEY USE LANDING PAGES TO CONVERT

Real Estate 101
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Ricardo, what should I do next? 

Real Estate 101
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Real Estate 101

Learn with: contentsmarts.co
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QUESTIONS?

E-mail: ricardo@ricardobueno.com 
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